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One Agency…One Message 
delivering results! 
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LARRY BARDITCH   VP, Digital Strategy & Innovation 

 

Cell:  305.801.9677           Email:  Larry @ MSAadvertising.com 

•Business Owner - 19 years 

  Palm Water (bottled water) 

 

• eCommerce Director  

  Kendall Chevrolet (single rooftop) 

  Warren Henry Auto Group (9 store group) 

 

• Director of Business Development 

  PureCars - automotive digital marketing 

 

•GM eSummit: dealer advisory member 

•AutoTrader: dealer advisory member 

•Nationally syndicated writer & speaker 

•Digital Dealer presenter since 2010 

Married for almost 20 yrs. w/ 3 amazing Children 
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Underlying Themes 
 

 

 

 

1. Hyper-Targeting  (audience segmenting) 

 

 

 

 

 

2. Highest Probability 

      (limited budget) 

 

 

50% 

vs. 

10% 
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We keep you up-to-date on the Latest News – APRIL  
(in case you’ve been living under a rock) 

 

 

1.    Google “mobile friendly” algorithm change (4/21) 

      *Users must make ALL pages throughout  

       current website>>> “mobile friendly” 

       -Smartphones only 

       -Corrections can be made anytime 

 

 

 

 

 

 

2. Google’s change in URL displays (mobile) 4/16 

**URL “structure” becomes very important** 

      *Users must learn to properly label  

       breadcrumbs (Title, URL, Child) 
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C’mon kids,  jump in the station wagon…we’re gonna buy a car today! 
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Auto Shoppers visit avg. 24 online touch points,  
spend 8+ hours online, but only visit 1.3 dealerships 

 

How do you influence them ?   
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The car shopping 
experience is no longer  

a linear path to purchase 

As a result, customers 
are open to influence 



The sound of opportunity isn’t always a KNOCK… 

and consumer behavior is changing 
 

Control:  24/7 access to information 

 

Convenience: Access from device and moment that is relevant to each consumer 

 

High Expectations:  Extraordinary is the new ordinary         
                                                                                                                                                                        *Google “winning the Moments That Matter” 

TAP 
TAP 

RING 
RING 

CLICK 
CLICK 

TWEET 
TWEET 
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This is what the Google sees (behind your website) 

We Invest the TIME in setting up your HTML correctly; meta tags, etc. 

So that Google indexes your site and gives you “authority” 
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Analyze and UNDERSTAND your website traffic 

 

We help you navigate through analytics & top KPI’s that 

convert online shoppers into showroom opportunities 
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30-60% of website traffic is not HUMAN. 

What is a “BOT” ? 

 

“internet bot” aka; “web robot”  aka; “bot” 

 

What does a “BOT” do? 

 

Software program that runs automated and repetitive tasks on a website. 

GOOD Bots 

Crawl websites for new, 

relevant content and meta 

data to serve these pages in 

search queries 

BAD Bots 

Comment, review, 

contact, falsify forms, 

guestbook pages and 

harvest email addresses 

to eventually spam 
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Can Google Analytics weed out “BOT” traffic? 

 
YES.  July 2014; Google released a function to filter out traffic from 

“known” “BOTS” on the IAB (international spiders & bot list) 

 

In “Google Analytics”, under “ADMIN”, you can check “Bot Filter.” 
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Website “Aesthetics” 
 

How many had March Madness banners on website? 

 

We help you take advantage of current events & themes 
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Customized 
bracket  

to capture 
lead info 

“Bracketology” Software 

Basic version: FREE 

Upgraded version: $49.00 
 

• Capture lead info 

• Brand Dealership Name 

• Engage Potential Customers 

We think outside the bracket! 



  

LARRY BARDITCH  |   MSA ADVERTISING  |   VP, Digital Strategy  |   Larry@ MSAadvertising.com 

The Landing Page Experience 
 

Conversions Happen on Landing Pages! 
 

 
-Provides a Good Consumer Experience 

 

-Improves Google “Quality Score” (ppc) 

 

-Reinforce your ads w/ unified message 

 

-Add actionable buttons 

 

-Ask for contact “preference” 

 
-Add sense of urgency (i.e. time counter on sales) 
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Website; We create efficient and great user experiences 

by unifying messages across all platforms  
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SCHEDULE A TEST DRIVE 

Your appointment is confirmed 

We integrate seamless actions 

that customers are used to 
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Are your Forms & Messages 
Intuitive?  Engaging? 
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We build intuitive messages that keep people engaged! 
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We design Innovative ways to engage: Reviews 
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We INCREASE form submissions 

 
By putting the customer in control 

Required fields = high bounce rate 

And BAD information 

VS. 

Best or Preferred contact method 

 =  more accurate data 
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Search Engine Optimization (SEO) 

Reputation “Intelligence” 
 

We use technology to Syndicate dealership “anchor text” across hundreds 

of  online directories, listing sites, maps, GPS coordinates, etc. 

 
We set up ALERTS for dealership mentions on review sites, social media platforms 

and inconsistencies in dealership listings 
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Search Engine Marketing  (SEM) 
We don’t use a “set it & forget it” strategy 
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Search Engine Marketing (SEM/PPC) 
 We apply industry best practices 

 

Does your ad look like that??? 
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Search Engine Marketing (SEM/PPC) 
 

We allocate budgets for successful Conquest Campaigns 
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Search Engine Marketing (SEM/PPC) 
 

We allocate budgets for successful Service Campaigns 
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Search Engine Marketing (SEM/PPC) 
We create dedicated service landing pages that link 

directly to your current service scheduling forms 



ONLY paid ad 

 

 

 

 

 

ONLY organic ad 

Click to call button 

Dynamic site links 

Mobile Friendly badge 

Search Engine Marketing (SEM/PPC) 
We dominate MOBILE search results 
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Search Engine Marketing  (SEM) 

We create successful Hispanic campaigns 
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Display/Banner Ads 

ReTargeting Ads 
a/k/a remarketing 

• Search (keywords) 

 

• Website 

 

• Contextual 

 

• Behavioral 
 

ONE THING MATTERS! 
 

We deliver the RIGHT message, to the RIGHT consumer at the RIGHT time 
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“Search” Retargeting (keywords) 
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“SITE” Re-Targeting 

“HYPER” retargeting based 

on web pages visited 
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Hyper-ReTargeting Ads 
 

“abandoned forms”  
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Social Media 

 
-Content Creation 

 

-Publishing 

 

-Community Monitoring 

 

-Paid Media 

 

 

Natively within platform  vs.  3rd party tools 
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Social Media 
 

Build and Segment  target audiences by: 

Uploading CRM contacts  and Incorporating 3rd party data (i.e. Polk) 
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Video are 4X likely to engage 
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Social Media Analytics 

We create segmented audiences  

to deliver the right message to the right target! 



Contact Info 

Full Name: 

Company: 

Job Title : 

Email: 

LARRY BARDITCH 

MSA ADVERTISING 

VP, Digital Strategy & Innovation 

LARRY @ MSAadvertising.com 

Contact  me  today  for  a  

COMPLIMENTARY  assessment  

of  your  digital  marketing  strategy 

 


